
reintroducing 
our brand



HEY
KINECTA
we have some  
exciting news 

TO SHARE.



WHAT 
ARE
WE DOING?

SO



SOWe’re 
reintroducing 

 ourselves 
to our members, 

employees and communities. 

Why? 
Because we 

want to increase 
membership and 

awareness.
 



And we're
going to 
have fun 
doing it.



WHY IS IT IMPORTANT?

what is 
a brand 
anyway?



 "a brand is what people say 
about you when you are  

not in the room."

"A BRAND THAT CAPTURES YOUR MIND 
GAINS BEHAVIOR. A BRAND THAT  

CAPTURES YOUR HEART GAINS 
COMMITMENT."

- Jeff Bezos, amazon.com founder & ceo 

- SCOTT TALGO, brand srategist



hey 
we're
cool.

SO LET'S LET EVERYONE KNOW.



But more 
than that, 

we’re 
changing 

the idea of 
“banking” one 

Member 
experience at 

a time.
That’s what 

makes us 
different from 

a bank.



WE INSPIRE 
AND EMPOWER OUR 

MEMBERS TO DO 
GREAT THINGS. 



Advertising 
isn’t what 

makes our brand. 
it begins and 

ends with you.



Yes, we will 
have a new 

tag line, 
and new 

color palette 
and all that 
good stuff.



But a brand is a 
collection of 

experiences, right down 
to the way an employee 

answers the phone 
or goes the extra 

mile to help 
a Member.



It’s important 
to understand 

the key 
elements 

of a brand.



our BRAND 
positioning



Kinecta is the trusted 
not-for-profit financial 

institution that links 
member-ownerS with 

professionals of strong 
character to form 
life-long financial 

partnerships.

SO WHAT DOES THIS mean? 



OUR EMPLOYEES
ARE OUR BRAND.

You 
make it come 

to life.



AS TKX GENIUSES, YOU'RE 
ALREADY ROCKING THIS 

WORLD BY PUTTING 
MEMBERS' NEEDS FIRST.

Listen and Ask the right questions

Make it easy

Do it right

Build relationships



OUR 
BRAND 

PROMISE
Our Brand Positioning 

starts with a Brand Promise.



expect
the unexpected



THIS PROMISE 
TO OUR MEMBERS

(AND POTENTIAL MEMBERS) 
IS A SIMPLE STATEMENT THAT 
CAPTURES THE ESSENCE OF 

THE TKX EXPERIENCE.

IT WILL BE OUR INTERNAL 
COMPASS, THE THING WE 

REMEMBER EVERY DAY, 
AS WE GUIDE THE 
DEVELOPMENT OF 

OUR BRAND.



let’s just 
show you 
how this 

thing will 
play out...



AT THE CENTER OF OUR 
CAMPAIGN IS MR. RUPERT, 
A FUN, LARGER THAN LIFE 

CHARACTER WHO BECOMES 
OUR DE FACTO “SPOKESMAN,” 

HELPING US UNDERSTAND 
AND APPRECIATE WHAT 

MAKES KINECTA SO  
SPECIAL IN OUR MARKET.

MR. RUPERT



TV COMMERCIAL



ONLINE BANNERS



BILLBOARD



IN-BRANCH ITEMS



our 
brand 
voice



THE KINECTA 
TONE OF 
VOICE IS 

UNEXPECTED. 
not the same monotone 

voice, clever unique, bold, 
not like other banks we 

dont tell one-liners. 

WE employ a gentle wit to 
engage our members and 

prospects.

WE treat members-owners 
like they own the place.  

because they do.
 



Now our 
brand has a 

and it's one
that will be

voice, 

heard 



Can you 
feel the 
energy? 

SEE THE POTENTIAL?



WHAT DO WE MEAN 
BY unexpected?

Unexpected means many things:  not expected, unanticipated, 
unforeseen, surprising, and yes…delightful!

 
There are innumerable ways to surprise and delight our  
Members, but the point is to make it meaningful to them. 

 
Expect The Unexpected should always accentuate the 

positive and cause a Member to take notice.
 



unexpected
WE DO THIS EVERY DAY, 
AND WE DO IT BETTER 
THAN ANYBODY. 

Even on the phone, 
you can feel our 
smile 

We walk the walk



A little  
inspiration 
goes a 
long way

Relationships 
start here

We’re 
super, 
man



We support our community 
and we ain’t lion

We are in it to win it

THIS IS HOW WE BRING 
IT TO THE COMMUNITY.



We give 
back(packs)

We have STARS 
all around us

Our CEO is 
the King 
of BBQ



A FEW EXAMPLES OF WAYS WE 
ARE ALREADY UNEXPECTED:

We helped a 
Member pick 
out just the right 
motorcycle.

We make fresh 
popcorn in 
branches where 
our Members 
love it.

We helped a 
Member have a 
baby (it’s a long 
story, but it has 
to do with an 
equity line of 
credit).

We negotiated 
a car price for a 
Member, saving
her thousands 
of dollars.



NOW IS 
THE 

TIME TO 
RAMP 
IT UP. 



how will 
you be 

unexpected?



 
TO FIND NEW WAYS TO ENGAGE 
AND RELATE TO OUR MEMBERS. 
TO GO BEYOND THE EXPECTED 
(THAT’S WHAT BANKS ARE FOR).

TO SURPRISE AND DELIGHT EACH 
INDIVIDUAL, AND IN THE  

PROCESS, BUILD THOSE LASTING 
RELATIONSHIPS THAT MAKE  

KINECTA... KINECTA.

Every day is an 
opPortunity.



ARE 
YOU 

UP TO 
THE 

CHALLENGE? 



 

LET’S GET 
THE BALL 
ROLLING.



wE'RE having a contest to  
generate the first of many  

unexpected IDEAS OF THINGS we 
can do for our Members. Come up 
with the most unexpected of the  

unexpected.
 



WERE YOU 
EXPECTING 

THAT?



one final 
thought...



For Kinecta 
employees, 
nothing is 
impossible.

and the 
impossible 
is nothing.



expect
the unexpected


